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AN EXCLUSIVE HT-MARS POLL

YOUTH & POLITICS

VOTING
FOR

CHANGE?

VERDICT Belief in caste and creed is
anti-modern but young voters know that
these factors still hold the key to getting ahead

Paramita Ghosh
m paramitaghosh@hindustantimes.com

For Indian youth, politics is no longer the one-
way street to be travelled only to vote. They
are even ready to be politicians. According
to the HT-MaRS Youth Survey 2013, 21.7% youth in Lucknow and 21.3%
in Patna see their future with a party, while only 10% in Ahmedabad
think so. In Mumbai, only 9.5% youth are keen on being politically active.

The varying interest levels are linked to the diverse ways in which
the youth across the country connect to politics. “In the hierarchy of
development, places such as Delhi, Mumbai and Ahmedabad have
done better. Its youth know whether they vote or not, support a party
or not, their agenda will be served and in any competition for materi-
al advancement, they will dominate. They can afford to be lukewarm
about politics,” said sociologist Shiv Visvanathan.

In Uttar Pradesh and Bihar, politics is both a diversion and a neces-
sity on account of the socio-economic inequalities. Moreover, caste
is a big political factor and its youth admit that freely. Anup, a Dalit
researcher in Noida, said, “UP and Bihar do identity politics because
unlike states such as Tamil Nadu or Maharashtra, where industriali-
sation has taken off and a middle-class youth has access to education
and infrastructure to get ahead, we’ve to assert through caste.”

The uneven nature of development has created differential levels
of access, across regions, to its fruits. This explains the persistence of
caste as an idiom of intense politicisation in some states as opposed
to a studied detachment from and indifference to politics in others.

In our survey, 23.1% youth said they would vote according to
caste or religion. “Dalits see their future with the BSP; OBCs see
their interests served by siding with the SP” said professor Badri
Narayan of GB Pant Social Science Institute, Allahabad.

“Assertion of marginal groups, however, could also be inter-
preted as a process of deepening democracy.”

Educated youth, however, wrap the caste factor in the
language of development. Anil Yadav, a Lucknow-based
student who belongs to a dominant caste-group among
the OBCs, points to Samajwadi Party’s achievements —
laptops, educational waivers for SC/STs — to show why
he supports its government. “Ultimately, I need educa-
tion, health facilities, electricity.”

The youth are also looking for solutions in personali-
ties without ignoring which party is fielding them.

According to the survey, 27.8% respondents will consider
candidates’ merits and 24.6% the party when they vote.

Priyanka Prakash, a Bangalore-based chartered accountant,
said she would decide whom to vote for after checking party mani-
festos. Mumbai’s Siddhesh Shetty, a business development manager,
said the “local guy” would be important for him. “I will vote for a
party depending on what it is doing in my state,” he said. Iram Khan,
a Delhi lawyer, said she will decide between “Congress or SP closer
to the elections. The Third Front could also be an option.”

For the youth, the only real consensus is about mobility at all
costs, said Visvanathan.
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YOUTH & RELATIONSHIPS

OLD WINE

IN ANE
BOTTLE

DOUBLESPEAK Urban youth may have
the outward veneer of modernity, but
scratch beneath the surface and you find
conservative, patriarchal attitudes

Zehra Kazmi
m zehra.kazmi@hindustantimes.com

The December 16 gang rape of a 23-year-old
student in Delhi not only sparked protests
across the country, but also began many a
drawing room conversation on gender politics and attitudes towards
women. Yet, results of the HT-MaRS Youth Survey show that when it
comes to mindsets, even the young think the same old way.

More than half of the youth surveyed, women included, feel that the
right age for a woman to get married is between 21 and 24 years. Less
than 2% think that it is acceptable to marry after 30, but for 12.3%, the
right age for a girl to settle down is below 21 years. More bad news?
Almost 42% males surveyed still think that whistling or catcalling
women is harmless fun, though a significant 58.1% view it as harassment.
Needless to say, a higher 66.7% women find such behaviour problematic.

While only 26% of those polled thought that girls who smoke or drink
are no different from boys who indulge in similar habits, half of them
believed that such girls had a bad character. “I recently heard someone
say that while boys may hang out or flirt with girls who smoke or drink,
those aren’t the kind of girls they marry. What hypocrisy!” said market-
ing professional Ankita Biswas.

These double standards — held by both young men and women — can
prove to be dangerous. Whether it was the Park Street rape in Kolkata
last February or a teenaged girl being molested by a mob in Guwahati
on camera, victims of sexual violence have been subject to character
assassination because they visited a nightclub or were drinking.
According to Kavita Krishnan, secretary of the All India Progressive
‘Women'’s Association, it is a myth that patriarchal attitudes stem
from lack of education. “Our families, schools, communities are
the factories for such ideas. You cannot have the factories
running and be surprised that these ideas exist,” she said.

Increasing awareness and education is, however, sow-
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they call to let family or friends know their whereabouts
while travelling alone, while 17.8% carry pepper sprays
or maces to protect themselves.

When it comes to their attitudes to sex and relation-
ships, India’s youth appear to be a bundle of contradictions,
walking the tightrope between the traditional and the liberal.
According to 37.3%, homosexuality is an acceptable sexual
preference. The majority think that pre-marital sex is no longer a
big deal in India and 44.3% are okay with live-in relationships, but 64.4%
would still want their spouse to be a virgin.

The vast majority of youth are unwilling to marry inter-religion or
someone from a lower caste, according to the survey. Most still think that
marriages are meant to last forever, with 54.8% saying no to divorce. Yet,
24.5% of those surveyed admitted to having cheated on their girlfriend
or boyfriend, with Delhi leading the unfaithful at 36.5%.

The contradictions are a reflection of the transition we are going through
as a society, says lifestyle expert Rachna K Singh.
“Indian youth is juggling two value systems. We
are still holding on to the old value system we
inherited, but exposure to Western culture has
changed many perceptions. It's a tough period
of change,” she said.
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METHODOLOGY: The survey was carried out among 5,012
urban youth in the 18-25 age group in 14 cities across India
- Delhi, Lucknow, Jaipur, Chandigarh, Kolkata, Patna,
Ranchi, Mumbai, Ahmedabad, Pune, Indore, Chennai,
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CAREER & MONEY

WISHLIST As far as careers go, Indian youth
are not looking for the impossible, but they
are demanding the right to be happy

Swati Kundra
m research@hindustantimes.com

‘What does the youth want? The short answer

is everything. They want to be happy, they

want to be thought well of, they want a job, and

they want that job to be secure, well-paying
and challenging. According to the HT-MaRS Youth Survey 2013, over
two-fifths (41.5%) of those surveyed said the pursuit of happiness tops
their wishlist.

Job prospects undeniably contribute to the feeling of happiness and
well-being, and in this category Delhi has the highest percentage (48%)
of salary-conscious youngsters followed by Pune (46%) and Mumbai
(45.5%). Those who clearly say they “want to be rich” are to be found
in Pune (42%), Ranchi (42.3%) and Bengaluru (38%).

Where careers are considered, while Indian youth now have a plethora
of white-collar choices, entrepreneurship is still a no-go area; only 15.7%
are interested in becoming entrepreneurs. Among the cities, the Gujarati
entrepreneurship gene kicks in, with Ahmedabad topping (23.3%) while
Bengalis are at the bottom of this list, with only 5.8% of youth in Kolkata
wanting to be entrepreneurs.

Given that India is being touted as a rising Asian power, even the
better figures might seem unimpressive. Farrhad Acidwalla, who at
the age of nineteen is one of the India’s youngest entrepreneurs and
owns Rockstah Media, a web-development and marketing company,
differs. “The entrepreneurship record of the US is somewhere around
13% and India’s is higher than that, so it's a great sign. We cannot have
the whole country thinking that entrepreneurship is the way,” he says.

The culture of a place also contributes to its spirit. Acidwalla, a
Mumbaikar, believes this goads people to innovate. “We're always
reading or watching through cinema how Mumbai changes people’s
lives and that adds to the inspiration,” he adds.

Entrepreneurship of course has its risks. This is why though 25% of
those surveyed said aye to taking up a challenging job, a higher 35.5%
seemed to want a secure government job. Is it the bad economy driv-
ing people into secure jobs, or is it something cultural? “Our education
system does not encourage youth to be creative and innovative,” said
Prahlad Kakkar, ad director and pop-culture commentator. “Today, top
entrepreneurs are not from business schools but from IITs...The colonial
rule saw a majority of people serving as babus and it has stunted our
entrepreneurial spirit.”

‘What about giving back to society? Career choices in the field of social
work are also an option many chose. Of those surveyed, 21.7% believe
in making other people’s lives better; 6.3% want to do so by joining a
social welfare organisation. “Though not a very exciting figure, yet it is
good to see these youngsters willing to act as agents of change. There
is a need to encourage more people to do so. While some are genuinely
interested in social work, it is equally true that for some it is a certificate
to be attached to their resume, ” said Beni, an intern with Shiksha Rath,
an initiative for underprivileged children in Delhi.

The survey reveals that the willingness to help is highest among

the youth of the city of Nawabs, Lucknow, at

23.3% followed by Ahmedabad at 22%. City-wise
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YOUTH & CONSUMERISM

MORE
MERRIEE

EXCESS A gold rush this isn’t. But urban youth
are going ballistic on movies, cellphones, liquor

- spending way more than what they earn

Himani Chandna Gurtoo and M Ramakrishnan
m letters@hindustantimes.com

Even with the dearth of jobs, urban youth
have kept up their spending on essential and
luxury items since last year. Their pockets
are still as deep; they are still being wooed
by lucrative gadgets, the internet and fashion accessories. According
to the Hindustan Times-MaRS Youth Survey 2013, there is a significant
increase in the number of youngsters who are spending more than
what they earn, depicting a dichotomy between reality and aspirations.

There are surprises galore. Chennai youth spends the most on looking
good. More than 22.8% of urban youth spend more than their monthly
income. This overspend figure is up from 14.5% a year ago.

Watching a movie in a theatre, for instance, has become more fre-
quent and expensive. Half the youth across 14 cities watch a movie on a
personal computer or laptop. A substantial 61.2% who advocate piracy
are male. Overall, males spent considerably more money than females
on most consumer products.

Liquor seems to be a favourite consumer pick, with youth spending
14% more than last year. Phone bills are on the upside, with monthly
expenses up from 3318 to 3348, a 9% hike.

Fast food and fitness costs have been comparatively steady. Boys are
seen to have spent more money on fitness centres than girls.

A slide is witnessed in personal grooming (buying cosmetics and par-
lour visits included) and hanging out at coffee shops. Average monthly
expenditure on grooming dipped by 12%, from 332 to X293. For coffee
shops, the number dropped by nearly 14%, from 3241 to 3208.

“Grooming and cosmetics are a discretionary right. Coffee shops are
more of a cultural trend. It's more important for youth to spend time
together. So they may switch to lower-priced brands or even settle for a
roadside tea stall,” Pinakiranjan Mishra, national leader for retail and
consumer products at Ernst and Young (EY), said.

On the context of personal grooming, Vaidehi Venkatraman, 26,
sub-editor with a daily in Mumbai, said her monthly expenditure
was about 31,500. But Mumbai does not top the list when it
comes to splurging on looking good. It's Chennai. Its youth
on an average spend 3474 per month — 62% more than the
average of all cities’ costs put together. The plunge in this
segment is due to expensive saloons, more than cosmetic
products, which sell at a uniform MRP across most metros.

Mumbai, however, scored well above the rest when it came to
most other categories. 69.5% Mumbaikars said they sometimes
purchased unaffordable items (Bengaluru and New Delhi came
a close second with about 66% in both cases).

Interestingly, full-time students — who actually have no source of
income except pocket money — are the ones who buy unaffordable
items the most. They are also the ones who are more interested in try-
ing new products. Deepa Thomas, an e-commerce evangelist at eBay
India, said, 80% of their subscriber base comprises youngsters. “No
product, no company wants to miss the youth
factor, as the segment is one which spends crazily
on products by just clicking on them,” she said.
Ankur Bisen, vice-president, retail, Technopak,
said, “Over the last decade, consumers have
made a transition from utilitarian to aspiration-
based consumption. Youth spending played a
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Twenty-year-old Abhinanda Lahiri has 2,000
friends on Facebook. She logs into the net-
working site more than once a day. She is
not on Twitter yet, but 90% of her friends
are. “Facebook is a great way to keep in touch with friends. But that’s
just one part of the story. I also use it to keep in touch with industry
seniors and contact possible mentors,” said the second-year student at
the Indian Institute of Craft & Design, Jaipur.

According to the HT-MaRS Youth Survey 2013, 46% youth in India log
onto social networking sites daily. In 2012, 35.1% of the respondents had
said that they accessed the internet at least once a day. Interestingly, this
year’s survey shows that when it comes to accessing social networks,
there is not much gap between the percentage of users in metros and
non-metros. It's Pune (59%) — not Delhi (52%) or Bangalore (55%) — ENTERTAINMENT
that tops the table in this segment. Even Indore and Ranchi are at a 57.30/0
healthy 48.6% and 40% respectively.
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fast-changing world — whether they want to learn more about love and ~ :
relationships, are looking to further their career prospects or education,
or are fighting to improve government service delivery in their towns”.

While parents feel that social networking has offered the young a
unique pathway to connect with a larger world, they warn that an
overdose is bound to lead to problems. “Billions of bytes are being HOW LONG
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B  senalru 31.3%

cHENNAI 14%

WORRIED ABOUT THEIR LIFESTYLE

[ o:LHI 51%

. 20.3% 36.1%

¢ 30+ minutes 15-30 minutes

directpr of the Bangalore-based The Centre for Internet and Society. B MALE = FEMALE ] INDORE 28.3%
While the young are ready to invest time, effort and money on the : 15-30 B [ R
web, they seem averse doing the same when it comes to physical fitness ~ : ; '—_ o HAVE A FRIEND WHO USES DRUGS
. . : minutes 35.7%
even though there are enough warnings, on the Internet itself, onhow : ... i I paTNA 17%
too much of technqlogy can affect I}ealth. Accordmg to the survey, only : ] 30 _F 28.8% | | RANCHI 3.6%
22.5% of young Indians exercise daily. While Bengaluru (31.3%), Ranchi : minutes+ 29.9%
(30%) and Lucknow (30.7%) are at the top-end of the list, Mumbai and — :  ---orrresrrmrssssress e
Chennai are a dismal 16% and 14% respectively. 10-15 ,_F 22.8%
A 2012 study by the Centre of Nutrition and :  Minutes [ 256% NKED:
MORE ON THE Metabolic Research had warned that waistlines of 5-10 7.9% p[\RE\“ GETTING | 1 like
WEB: young India have been widening and thereasons, :  minutes 6.7% il block my pare k, It's about being cool. 1 wou g
il v no surprises here, are lack of physical activity, : oo i dhe \:30\‘.\\““ ibly get it done. Mom i
Access our special videos, read . Lo . s ond : e“\s S\\““\ 0 It \\IG\M g, but can 't possioly ol
additional stories, take our opinion increasing socio-economic status and excess Par ‘“\ \\s\ on hl“ r e\ames W\“ surely

m ' 4 \ utit
poll, find additional dataand last ~ uSe f technology. put not © kotally “ \““ . privacy! \‘.00\ aho ke “\ if N0SES.

year’s results on: dent, Delht sity
s . 18, stu Ihi Univer
www.hindustantimes.com/ METHODOLOGY: The survey was caried out among 5,012 KRITIKA KUNDRA: PRIVANKA sHARMA 23, student, Delhi
youthsurvey2013 urban youth in the 18-25 age group in 14 cities across India
- Delhi, Lucknow, Jaipur, Chandigarh, Kolkata, Patna,
TOMORROW: b o

Ranchi, Mumbai, Ahmedabad, Pune, Indore, Chennai,
YOUTH ICONS Bengaluru and Hyderabad.
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YOUTH ICONS

IT GETS
BETTER
WITH AGE

MATURITY Bachchan beats the Khans,
Sachin bests other sporting heroes.
Nawazuddin’s the only surprise iconin a
nation where experience trumps youth

Lena Saha
m lena.saha@hindustantimes.com

They believe in things instant — be it “mak-
ing-out or breaking-up” — as Bollywood actor
Anushka Sharma’s character Akira sums
up her generation in Jab Tak Hai Jaan. Yet, the generation admires
those with staying power. Bachchan trumps the Khans. Forget Dhoni,
Tendulkar still seems to be the man of the moment. Is that a paradox?
Not really. For India’s youth, age is just a number, or at least, that’s the
case where their icons are concerned.

Consider the HT-MaRS Youth Survey 2013. US President Barack
Obama trumps the much younger brigade of Facebook creator Mark
Zuckerberg and popstar Justin Beiber as global role model. Among
Indian politicians, 62-year-old Gujarat chief minister Narendra Modi
outshines Congress’s Rahul Gandhi, almost 20 years Modi’s junior.

“Obama has come up the hard way — from an ordinary household to
the first African American President of the US. The youth identify with
that,” said sociologist Dipankar Gupta. Obama topped the category last
year too, with 20.8% votes, but has doubled those numbers this year.

The choice of Modi as political icon is less distinctive, said Gupta.
“What works for Modi is that he seems to be a person who is capable
of delivering,” he noted. “Whether he does, or not, is another matter.”
The BJP strongman, however, does not cut ice with Bengaluru’s youth,
where he is the least popular, with only 9% rooting for him.

Cricket legend Sachin Tendulkar may have retired from ODIs, but
he is still the overriding youth favourite even though there is no dearth
of sporting icons. “Sachin is the custodian of cricket,” former Team
India skipper Gautam Gambhir said. “He is loved for his work eth-
ics, humility and what he presents to the youth as an example.”

At the ripe old age of 70, actor Amitabh Bachchan gets the
thumbs-up as film icon, edging out the Khan trio, all in their
40s. “Bachchan’s popularity is a lesson for our older politicians,”
said Anna MM Vetticad, author of The Adventures of an Intrepid
Film Critic. “The fact is, no one will consider you ‘too old’ if, like
Bachchan, you are fitness conscious, maintain your relevance,
stay in touch with changing technology and don’t appear to be
stealing jobs that should go to youngsters.”

The surprise entrant in this category is Nawazuddin Siddiqui,
said ad guru Prahlad Kakkar. “I find it remarkable and reassuring
that someone who isn’t conventionally glamorous and is a person from
a small town is emerging as an icon in such a short time,” he said. In
Bengaluru, 19% picked Siddiqui as their icon; only 2% went for Bachchan.

But such are the caprices of the youth that they continue to reinforce
stereotyped notions of physical beauty — fair skin, six-pack abs or an
hourglass figure — which is apparent in their selection of Salman Khan
and Katrina Kaif as the sexiest man and woman alive, for the second
consecutive year. “Salman is like the Indian James Dean: macho, a rebel
without a cause, a kid who hasn’t grown up,” Kakkar said. “Katrina may
not have meaty roles, but is good-looking.”
Rohan D’Souza, assistant professor, Jawaharlal Nehru University, wor-

ries that the choices for youth icon are driven by

| I aspirations, not morality. “Salman has had run-ins

@ GEN Y ROLE with the law, but everyone loves him,” he said.

MODELS: “Obama’s record has not been flattering, what

To read additional stories, access ~ with drone strikes and torture of Guantanamo

to videos, extra statistics, last Bay detainees. Their popularity shows that we
year's results and to take our

opinion poll, log on to:

are a dysfunctional society.”
www.hindustantimes.com/

METHODOLOGY: The survey was carried out among 5,012 ‘*MANPE% student. KHURSHID, 23, st
youthsurvey2013 urban youth in the 18-25 age group in 14 cities across India - B SAMAR

Mumbai, Delhi, Lucknow, Jaipur, Chandigarh, Kolkata, Patna,
TOMORROW: Ranchi, Ahmedabad, Pune, Indore, Chennai, Bengaluru and

YOUTH & SOCIETY Hyderabad.

YOUNG INDIA’S HEARTTHROBS

SEXIEST
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Salman Khan

§47.5%

Ranbir Kapoor
32.1%

Brad Pitt

9.8%

Johnny Depp

Robert
Pattinson

3.5%
Robert
Downey

Jr.
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2013
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14.5%
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7%
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10%

CHRIS GAYLE

7.8%
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BIEBER
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TOP 3 SPORTS ICONS

Which sportsperson do | % who chose these
you idolise? - icons, by gender

SACHIN TENDULKAR MALE = FEMALE
'1.2% '39%

214% = 22.9%
B B

45.6%

MS DHONI
22.2%
ROGER FEDERER 61%  7.0%

W6.5% ) 4
TOP 3 POLITICAL ICONS

Which politician % who chose these
do you idolise? icons, by gender

NARENDRA MODI MALE  FEMALE

39.6% R 0 200

RAHUL GANDHI  29.7%  29.2%
29.5% > >
OMAR ABDULLAH

I 10.4%

10.8%
y

SEXIEST
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-~

BOLLYWOOD
ICONS

Which movie star
do you idolise?

«~——— AMITABH
BACHCHAN

26.9%

SHAHRUKH
I KHAN
25.4%
AAMIR KHAN
22.6%

VIDYA BALAN
16.5%
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4.4%

NAWAZUDDIN
SIDDIQUI
-J 4.2%

CITY-WISE COMPARISONS
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14.7%
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YOUTH & SOCIETY PRESENTS
HT YOUTH SURVEY
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G I —\/ I ‘ q G s N COMMUNITY- ,
MINDED? :
ONE MUST GIVE
BACK TO LITTERED PARTICIPATED
SOCET; 30.2% CLEAwL?NEss
W 21.5%
® DONATED
BLOOD

ALTRUISM Contributing to society is not a 17.1%
priority for young Indians but they can be
moved to lend a helping hand DRIVEN AFTER
Praneta‘Jha. 1 1.8% "

In the aftermath of the December 16 gang-
rape, they gave India her biggest protest in
recent memory, thus refuting generalisations
about the middle-class youth being socially
apathetic. But that sense of social responsibility seems to have waned.
According to the HT-MaRS Youth Survey 2013, only 42.1% of the urban
young from the upper and middle classes in the country believe they
must give something back to society.

Youngsters in Chennai emerged as the most philanthropic, with 55%
of the respondents saying they want to give back to society, while only
31% in Ahmedabad said so.

Sociologist Shiv Visvanathan cites a lack of trust in social systems as
a barrier to service. 42.6% of young, urban Indians believe corruption
is the biggest challenge facing the country. As a problem, it trumps
terrorism (12.3%), unemployment (12.2%), poverty and hunger (10%),

SOME GOOD, SOME BAD

% OF 18-25 YEAR-OLDS WHO HAVE:

illiteracy (7.3%) and income inequality (5.1%). Clearly, the vociferous B%%NléTgDR BROKEN _
anti-corruption movements in the past couple of years have had their CLOTHES TRAFFIC GIVEN

effect. “Corruption is the most advertised public problem. Most people & 42 2 / RULES FOOD TO THE
assume the money is anyway going elsewhere, not being used for the THE BIGGEST (1] 2 1 60/ HOMELESS
purpose it's meant for,” said Visvanathan. . -0’/0 1 5 20/0

But what keeps the young from attempting to serve society? Almost ~ : CHALLENGE: ®
half (48.2%) said it was lack of money while 38.3% cited a lack of time. _
Ahmedabad had the maximum youngsters (73%) who said they
did not have enough money to be socially responsible. “It’s hard
enough to meet daily expenses, thanks to inflation and little
or no savings. Where is the money for social service?” said
Aditya Jain, 24, a graphic designer in Ahmedabad.

In Jaipur, almost a quarter said they had no interest in
serving society.

Writer and social activist Nityanand Jayaraman is not
surprised. “Between our nuclear families and segregated
education systems, children from upwardly mobile classes

o 0 BARRIERS TO ALTRUISM

WHAT COMES IN YOUR WAY IN ATTEMPTING TO SERVE SOCIETY?

48.2% Don’t have enough money
38.3% Don’t have enough time
13.4% complete lack of interest

INDIA IS
FACING

WORLD IS
FACING

in cities grow up with no sense of community and no exposure CITY-WISE COMPARISONS
to what life is like for most people,” he said. “They grow up with a MAXIMUM MINIMUM
belief that their good life is a birthright.” L u

WANT TO GIVE TO SOCIETY

Visvanathan said serving society may not be a priority for 18-to-25- :  Corruption
year-olds, especially if they are upwardly mobile aspirants with many ~: 42.6%

I cHENNAI 55%

anxieties of their own. : Global Warming Terrorism ArmeDABAD 31%
“They have to focus on themselves, if they want a career. Perhaps :  Terrorism 0, T G 83839090 B

when they reach 60, they may want to give something back. But many : 12 .33/ 25.3% 25 %

people at 60 give back to god instead of society,” Visvanathan said. “The  : L Economic Poverty & JAIPUR 21.7%

sense of reciprocity and responsibility to give something back are very : Instability Hunger RANCH! 4.9%

high within the family and kinship networks. But an individual’s relation- ~ : Unemployment 9.5% 8% Y | rrmessesseasamasn s e

ship with society is more contractual, so there is not much reciproeity” 12'2% * PARTICIPATED IN A CLEANLINESS DRIVE
However, the spirit of community service is not completely lostamong ~ : Corruption Others _ DELHI 32.3%

the youth; 42.2% of the respondents said they had donated books or : Poverty & 0 0,
clothes to the poor. One-third of the respondents from Kolkata have : Huner 7.6% 24.6%
given food to the homeless. Delhi’s youth came out on top (32.3%) among ~ : 10 Do

those who had participated in a cleanliness drive in the past one year :

[ ] puNe 13%

even though almost 40% of Kolkata’s youth confessed to having littered. Illiteracy .
Only 11.8% of the youth said they were guilty of drinking and driving :  [7/% /) y 70 DEAL BEST WAY Tuo(; %F&NR
while 21.6% confessed they had broken traffic : QUALITY ED ted
0 be implemente

rules in the past. So while serving society may Others WS needt
| @ I MORE ON THE not top the agenda of the urban youth, their : 15.5% Educatm“ ! dersﬂ“d the exact

WEB: acknowledgement of what they are doing wrong \ We saed 1 degree Edueatmn has
o is a sign that there is hope for change. m qf getting
Access our special videos, read mean % come & a business today.- "
additional stories, take our opinion  \METHODOLOGY: The survey was carried out among 5,012 anage Chartered Accountant. De

businesso Jolh

5, 23,
RM\“L AS «‘&5 ;lecom any SHUBHANGI GOEL.

poll,'ﬁnd additional data and last urban youth in the 18-25 age group in 14 cities across India
years re_sults on: - Delhi, Lucknow, Jaipur, Chandigarh, Kolkata, Patna,
www.hindustantimes.com/ Ranchi, Mumbai, Ahmedabad, Pune, Indore, Chennai,
youthsurvey2013 Bengaluru and Hyderabad.
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